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Um ano de manutencao A year of continued growth
do crescimento g

Em 2013, o crescimento dos investimentos
em Tecnologia da Informacado no Brasil

foi expressivo, com um aumento de 15,4%.
O pais também se destacou, ficando entre

0S dez maiores crescimentos setoriais e na

/2 posicao em investimentos em TlI.
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Em 2013, o crescimento dos investimentos em
Tecnologia da Informagéo no Brasil foi expressivo, com um
aumento de 15,4% em relacdo a 2012. Se comparado as de-
mais economias mundiais, o pais também se destacou, con-
siderando que a média mundial de crescimento foi de 4,8%.
Com esse resultado, o Brasil ficou entre os dez maiores cres-
cimentos setoriais, mantendo a 7% posicdo no ranking mundial
de investimentos em TI.

O mercado doméstico de Tecnologia da Informacéo, que
inclui hardware, software e servicos, movimentou 61,6 bilhdes
de dolares em 2013, representando 2,74% do PIB brasileiro
e 3% do total de investimentos de Tl no mundo, um resulta-
do muito positivo e superior as participacdes apontadas no
ano anterior. Deste valor, 10,7 bilhdes vieram do mercado de
software e 14,4 bilhdes do mercado de servicos, sendo que
a soma destes dois segmentos j& superou 40% do mercado
total de TI, um forte indicativo da passagem do pais para o
grupo de economias que privilegiam o desenvolvimento de
solug®es e sistemas.

O setor de software teve um crescimento de 13,5% so-
bre 2012. Ja o setor de servigos apresentou um crescimento
mais modesto, com aumento de 7,7% sobre o ano anterior.
No conjunto, software e servicos tiveram um crescimento de
10,1%, acima da grande maioria dos demais setores da eco-
nomia brasileira, e também acima do PIB do pals, que foi da
ordem de 2,3%.

Em 2013, a utilizacdo de programas de computador de-
senvolvidos no pais (standard e sob encomenda) cresceu
15,3%, superior aos 12,9% de crescimento identificado no
uso de programas de computador desenvolvidos no exterior,
reforgando a tendéncia de crescimento que vem sendo apon-
tada desde 2004.

O mercado nacional é explorado por cerca de 11.230 em-
presas, dedicadas ao desenvolvimento, producao, distribui-
¢do de software e de prestagdo de servigos. Daquelas que
atuam no desenvolvimento e produgéo de software, cerca de
93% séo classificadas como micro e pequenas empresas.

Financas, Servigos e Telecom representaram praticamen-
te 51% do mercado usuario, seguidos por Industria, Governo
e Comércio. J& em termos de crescimento, o Comércio foi o
setor que apresentou 0 maior aumento nos investimentos,
com variagao positiva de mais de 27% em relagdo a 2012.

Mercado Total de TIC no Brasil - 2013 (US$ Milhoes) /

In 2013, the growth of investments in Information Techno-
logy in Brazil was significant, with an increase of 15.4% over
2012. Compared to other world economies, the country also
stood out, whereas the world average growth was 4.8%. With
this result, Brazil was among the top ten growth in IT, keeping
the 7/th position in the global ranking of IT investments.

The domestic market of Information Technology, which in-
cludes hardware, software and services, handled 61.6 billion
dollars in 2013, representing 2.74 % of the Brazilian GDP and
3% of the world market IT investments, a very positive result.
Of this, 10.7 billion came from the software market and 14.4
billion from the services market and the sum of these two seg-
ments have exceeded 40% of the total IT market, a strong
indication of the passage of the country in to economies that
favor the development of solutions and systems.

The software industry had an increase of 13.5% on the in-
vestments compared to 2012. The growth of the service sector
was more modest, with an increase of 7.7 % over the previous
year. Overall, software and services grew by 10.1%, above the
great majority of other sectors of the Brazilian economy, and
also above the country’s GDP, which was of the order of 2.3%.

In 2013, the use of computer programs developed in Bra-
zil (standard and custom) increased 15.3%, higher than the
12.9% growth identified in the use of computer programs de-
veloped abroad, reinforcing the trend of growth that comes
been appointed since 2004.

The domestic market is operated by approximately 11,230
companies, dedicated to the development, production and
distribution of software and services. From those companies
that work in the development and production of software,
about 93% can be classified as micro and small enterprises.

Finance, Services and Telecom accounted for almost 51 %
of the user market, followed by Industry, Government and
Commerce. In terms of growth, Commerce was the sector that
had the largest increase in investments with positive variation
of 27% compared to 2012.

Segmentacdo Mercado
Market Segmentation

Software / Software

Servigos / Services

Hardware / Hardware

Telecom / Telecom

Outros Servigos / Other Services (*)

TlinHouse / /n House IT (*%)

Total Mercado TIC / Total Market ITC

Mercado Doméstico Mercado Exportagao Mercado Total

Domestic Market Export Market Total Market
10.736 209 10.945
14.405 598 15.003
36.472 360 36.832
100.986 -- 100.986

6.170 2.280 8.450

53.450 -- 53.450
222.219 3.447 222.666

(*) Outros Servicos - BP0, Business Consulting, Operacdes Internacionais, Outros Servicos / Other Services - BPO, Business Consulting, International Operations, Other Services.

(**) Fonte: IDC - BRASSCOM / Source: IDC - BRASSCOM.

Brazilian Software Market - Scenario and Trends - 2014 05



0 Mercado Mundial de TI - 2013 (US$ Bilhoes) /

TOTAL - US$ 2.050 Bilhdes (US$ Billion)

China
US$175

Reino Unido
Us$115 Japdo

Us$178

USA
US$659
| Australia
Us$43

Brasil )
US$61,6

Outros \

US$558 /,

Distribuicao do Mercado de Tl no Mundo /

naroware 49% soFware 19% SERVIGOS / SERVICES 32 %o

Mercado Latino-Americano de Tl 2013 - Bilhdes /

TOTAL - US$ 130 Bilhdes (US$ Billion)

~ 0 Brasil representa 47,4%

México - ..
Brazilian participation

Us$22,1
Colémbia
Us$7,6
Brasil (s)
Argentina US$61.6
US$9,5 $ !
Nota: os valores referem-se Note: the values refer to domestic
out aos mercados internos de cada markets of each country, not
USq$2rng1 pais, nao sendo considerados considering the export amounts.
! 0s montantes de exportagéo.
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0 Mercado Brasileiro de Tl - 2013 (US$ Bilhdes) /

sorware 10,7

MERCADO INTERNO TOTAL DE TI/ TOTAL DOMESTIC IT MARKET - US$ 61,6 Bilhdes

Distribuicao Regional do Mercado Brasileiro de Tl /

Norte
211%

Nordeste
8,41%
»
Centro-Oeste |
13,21%
Sudeste
63,91%
Sul
12,31%
Nota: os valores referem-se Note: the values refer to domestic
aos mercados internos do markets of the country, not
pais, ndo sendo considerados considering the export amounts.

0s montantes de exportacao.

Hardware Software Servigos

‘ Norte 2,14% 2,23% 2,17% 2,17%
Nordeste 8,12% 8,68% 8,54% 841%
Sul 11,58% 13,43% 12,41% 12,31%
Centro-Oeste 13,93% 11,03% 13,73% 13,21%
Sudeste 64,23% 64,63% 63,16% 63,91%

Brasil 100% 100% 100% 100%
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0 Mercado Mundial de Software e Servicos - 2013 (US$ Bilhoes) /

O mercado mundial de Software e Servicos atingiu em The global Software and Services market reached

2013 o valor de US$ 1.039 bilhdes, e o Brasil assumiu the value of US$ 1,039 billion in 2013, and Brazil

0 8° lugar no ranking mundial, com um mercado interno reached the 8th position in the world ranking with

de US$ 25,1 bilhdes. a domestic market of US$ 25.1 billion.

= 112 39,6% D i 19,1 1,8%
® 2apio 95 9,1% 117 Holanda 18,6 1,8%

== 74 71% S 12Espanha 16,5 1,6%

B nemanna 60 58% B3 ssuce 137 1,3%

B0 sronc 44 4.2% . 14 Suécia 13,1 1,3%

B+) cconac 33 3,2% ——  15°india 12,6 1,2%

& chine 28 2,7% W 16 Rissia 12,0 1,1%

O 17 Corei 10,1 1,0%

O o Austrdlia 24 23% ©F 1row 128,3 12,3%

TOTAL US$ 1.039/100%

Nota: Apenas o mercado interno, sem considerar exportagges. Note: Domestic Market only not considering Export.

Principais Indicadores do Mercado Brasileiro de Software e Servigos - 2013 (US$ Milhoes) /

US$ 8.396
16,7%  Desenvolvido no Exterior
foreign Development

SOFTWARE
US$ 2.340 US$ 10.945
| % I 21,4%  Desenvolvido no Pais Total Software
L Domestic Development Software Total MERCADO TOTAL
US$ 209 42,2% DE SOFTWARE
1,9%  Mercado Exportagéo E SERVICOS
S (total com exportagdes)
US$ 12.884 TOTAL SOFTWARE
85,8%  Desenvolvido no Pais AND SERVICES
Domestic Development MARKET
US$ 1.422
95%  Software sob Encomenda
' Taylor Made Soft US$ 15.003
Rt 05 S Total Software US$ 25 948
:‘ US$ 598 Software Total .
40%  Mercado de Exportacao o
° Export Market 57,8 %
Us$ 99

0,7%  Desenvolvido no Exterior
Foreign Development
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Indicadores de Mercado e Evolucao 2004 - 2013 (US$ Bilhdes) /

SERVICES
Il SOFTWARE

. 13.7%
157%  59%

19944

2007 2008 2009 2010

2004 2005 2006

8,9%
1,5%
16,6%

0 Mercado Brasileiro de Software e Servigos - 2013 /

e Mercado doméstico de US$ 10,7 bilhdes

e Crescimento de 13,5% em relacdo a 2012

e Representa 2,8% do mercado mundial

e Exportagdo de US$ 209 milhdes

e Conta com 8.302 empresas dedicadas ao
desenvolvimento e a comercializagéo

SOFTWARE

o Total Domestic Market of US$ 10.7 billion
e Growth of 13.5% over 2012

e Represents 2.8% of world market

o [icense export of US$ 209 million

e 8 302 companies in the market

o Mercado doméstico de US$ 14,4 bilhdes

e Crescimento de 7,7% em relacdo a 2012

e Representa 2,3% do mercado mundial

* Exportacao de US$ 598 milhdes

e Conta com 2.930 empresas dedicadas a
exploragdo econdmica

SERVICES

e Jotal Domestic Market of US$ 14.4 billion
o Growth of 7.8% over 2012

® Represents 2.3% of world market

o Export of US$ 598 billion

© 2,930 companies in the market

12,4%

10,1%

2011 2012 2013

INDICADORES GERAIS DE TI

e Crescimento de 15,4% em 2013, atingindo
US$ 61,6 bilhdes
© Brasil representa 47,4% da América Latina
e Brasil representa 3% do mercado mundial de Tl
¢ 13,9 milhdes de PC’s vendidos em 2013
© 70,2 milhdes de computadores instalados
em 2013
© 105 milhdes de usuérios de internet em 2013

o Total IT Market of US$ 61.6 billion

o Growth of 15.4% over 2012

e Represents 3% of world market and 47.4% of
LA market

o Sales of 13.9 million PC’s units

e Installed base of 70.2 million PC’s

e 105 million internet users in 2013

Brazilian Software Market - Scenario and Trends - 2014 09



As Empresas do Setor de Software e Servigos - 2013/

No ano de 2013 foram identificadas aproximadamente
11.232 empresas atuando no setor de software e servigos,
sendo aproximadamente a metade dedicadas a distribuicao
e comercializagéo.

Empresa /

In the year of 2013, approximately 11,232
companies were identified operating in the software
and services industry, with about half devoted to the
distribution and marketing.

Desenvolvimento e Producéo / Development and production

Distribuicao e Comercializacdo / Distribution and marketing

Prestacdo de Servigos / Service

Total

Considerando apenas o porte das empresas dedicadas ao

Desenvolvimento e Produgao, que totalizam 2.708 empresas,

estas podem ser divididas da seguinte maneira:

10 Mercado Brasileiro de Software - Panorama e Tendéncias - 2014

Quantidade / Participacao /
2.708 24,1%
5.594 49,8%
2.930 26,1%
11.232 100%

Considering only the size of companies engaged in
Development and Production, totaling 2,708
companies, these can be divided as follows:

I SERVICOS / SERVICES
W DISTRIBUIGAO / DISTRIBUTION
DEVELOPMENT

Microempresa (micro)
Pequena Empresa (small)
Média Empresa (medium)
Grande Empresa (/arge)




Open Source Brazilian

Market - 2013

0 Mercado Brasileiro

de Open Source - 2013
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O mercado de OSS no Brasil cresceu em

2013, mas segue enfrentando os mesmos

problemas ja identificados: o ciclo de
formagdo de profissionais e a falta de

estruturacao na maioria das empresas deste

mercado sao fatores que ainda persistem.

<2014 11
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0 Mercado Brasileiro de Open Source - 2013/

Divisao por Classe - US$ Milhoes /

Classe Mercado Total Open Source Participacao

Class Total Market Share
Software / Software 10.945 231 2,1%
Servigos / Services 15.003 961 6,4%

Total 25.948 1.192 4,6%

Divisao por Mercado - US$ Milhoes /

Mercados Volume Participacao

Market Volume Share
Governo / Government 8119 68%
Finangas / Finances 102,5 8,6%
Indtstria / Industry 81,1 6,8%
Telecom / Telecom 56,0 47%
Servigos / Services 64,3 54%
Qutros / Others 76,3 6,4%
Total 1,192 100%

Divisao por Segmento - US$ Milhdes /

Segmento Volume Participacao

Segment Volume Share
Aplicativos / Applications 486,5 40,8%
Sistemas Operacionais / Operational Systems 460,2 38,6%
Ferramentas Desenvolvimento / Development Tools 98,9 8,3%
Bancos de Dados / Data Base 429 3,5%
Servidores / Servers 35,7 3%
Integracéo Gréfica / Graphic Integration 13,1 1,1%
Linguagens de Programacdo / Programming Language 7,1 0,6%
Qutros / Others 47,6 4%
Total 1.192 100%
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0 Mercado Brasileiro
de Open Source - 2013

PARTICIPAGAO DO MERCADO DE OPEN SOURCE
(0SS) NO BRASIL

O mercado de OSS no Brasil cresceu em 2013 como
todo o0 mercado de software, mas segue enfrentando 0s mes-
mos problemas ja identificados em anos passados. O ciclo
de formacdo de profissionais e a falta de estruturacdo na
maioria das empresas deste mercado sao fatores que ainda
persistem. Os relatos de casos de sucesso mostram que o
maior motivador para adocdo de solugdes de OSS ainda € a
reducao de custos, além de indicarem que 0 mercado busca
solugdes que minimizem os riscos e atendam aos seus requi-
sitos de negdcios de forma continua, resultando que a econo-
mia com a utilizacdo de OSS é especifica para cada empresa,
considerando suas caracteristicas e perfil de gestdo de acordo
com as solugdes escolhidas.

FORGA DE TRABALHO NO MERCADO DE SOFTWARE
LIVRE NO BRASIL

A percepcdo das empresas entrevistadas continua inalte-
rada em relacdo ao mercado de trabalho voltado para OSS:
ha falta de profissionais qualificados para atender as deman-
das de desenvolvimento e de prestacéo de servigos no setor.
Essa percepcdo provoca um grau de inseguranga no merca-
do quanto a adogéo de solucdes deste modelo. As empresas
tém procurado fornecedores que tenham “estrutura” (supor-
te, treinamento, SLA etc.) para atender suas demandas. Os
grandes fornecedores se consolidaram e 0s pequenos ou se
mantiveram ou sucumbiram neste mercado.

INIBIDORES NA ADOGAO DE SOFTWARE LIVRE

As solucdes de OSS ainda s&o vistas com inseguranca
pelo mercado. Um dos fatores € a “sensacdo” de falta de con-
tinuidade pelas empresas fornecedoras. Quem desenvolve
e disponibiliza seus cddigos observa pouca contribuicdo de
melhoria, mas recebe muitas solicitagcBes de esclarecimentos
e requisicao de novas versoes, ou seja, ha cobranca por me-
Ihorias mas pouca contribuigdo para o cédigo. Por outro lado,
empresas com menor orgamento ndo aceitam muito bem o
pagamento por um suporte, fazendo com que, em muitos
casos, retorne-se para a licenca proprietaria em funcdo do
receio de ficar sem apoio.

METODOLOGIA

A IDC entrevistou empresas de diferentes segmentos do mer-
cado, usuarios e provedores de solugdo, bem como gestores de
comunidades de OSS, além de outras fontes de informacéo que
apresentaram diferentes aspectos na andlise deste segmento,
considerando informacdes secundérias obtidas a partir de estu-
dos internos realizados pela IDC no Brasil e no Mundo.

Convém lembrar que o acompanhamento do ndmero de
licengas ativas no modelo OSS continua sendo um desafio, visto
que as caracteristicas desse tipo de licenciamento ndo contri-
buem para tal métrica. Mesmo entre os entrevistados, ndo ha
uma estatistica que possa ser utilizada para estimativa desse
volume no Brasil.

Open Source Brazilian
Market - 2013

PARTICIPATION IN OPEN SOURCE SOFTWARE
MARKET (0SS) IN BRAZIL

The OSS market in Brazil grew in 2013 as all the software
market, but is still facing the same problems identified in re-
cent years. The training cycle of professionals and the lack of
Structure in most companies that operate in this market are
factors still present. The reports of successful cases show that
the biggest motivator for adopting OSS solutions is still cost
reduction, but also indicate that the market is looking for solu-
tions that minimize risks and continuously meet the business
requirements, resulting that, the economy with the use of OSS
is very specific for each company, considering its features and
profile management in accordance with the chosen solutions.

WORKFORCE IN THE FREE SOFTWARE MARKET
IN BRAZIL

The perception of the interviewed companies remains
unchanged in relation to the labor market facing OSS: There
is a shortage of qualified professionals to meet the demands
of development and service delivery in the sector. This per-
ception causes a degree of uncertainty in the market re-
garding the adoption of solutions of this model. Companies
have sought suppliers that have “structure” (support, train-
ing, SLA, etc.) to meet their demands. The main suppliers
were consolidated and the small remained the same or suc-
cumbed in this market.

INHIBITORS IN THE ADOPTION OF FREE SOFTWARE

National solutions are still viewed with uncertainty by the
market. One factor is the “feel” of a lack of continuity for com-
panies that offer the solution. Companies that develop and
distribute their code observe little improvement fees, but re-
ceives many requests for clarification of questions or request
new versions, ie there is a charge for improvements, but little
return in the form of contributions to the code. On the other
hand, companies with lower budget does not take well to pay
for support, causing, in many cases, return to the proprietary
license on the basis of fear of running out of support.

METHODOLOGY

IDC interviewed in different market segments, users and
solution providers, as well as managers of communities of 0SS
companies, and other sources of information that showed dif-
ferent aspects in the analysis of this segment. As part of the
methodology, the IDC considered secondary information ob-
tained from internal studies conducted by IDC in Brazil and in
the world beyond the collection and analysis of data available
in the market. Remember that monitoring the number of ac-
tive licenses in the OSS model remains a challenge, since the
characteristics of this kind of licensing does not contribute to
this metric. Even among respondents, there is no statistic that
can be used to estimate this volume in Brazil.
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Tendéncias do Mercado de Software and Services
Software e Servicos - 2014 Market Trends - 2014
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1)

EXECUTIVOS DE NEGOCIOS AUMENTAM INFLUENCIA
NOS INVESTIMENTOS DE TI: US$ 6 BILHOES DE IN-
VESTIMENTOS EM TI ORIUNDOS DE ORCAMENTO DE
NEGOCIOS.

e Astecnologias da terceira plataforma cada vez mais aliadas
as linhas de negécios do que a modelos de tecnologia.

e Executivos de negocios comprando solugdes cada vez
mais especificas para suas industrias.

e Tl como “service broker” ira fornecer servicos para as
areas de operacfes e governanca.

2) TERCEIRA PLATAFORMA INCENTIVA UPGRADE E MO-

3)

4)

95)

DERNIZAGI\O DAS REDES DE DADOS CORPORATIVAS:
VOLUME MUNDIAL DE INFORMAGﬁES DIGITAIS AL-
CANGARA 5,4 ZETABYTES EM 2014.

e Novos devices: smartphones, tablets e wireless devices.
e Novas aplicagbes: comunicacdes unificadas, video,
virtualizagao e MDM.

e Redes melhores e mais rapidas: em 2014, a maioria
dos switches terdo velocidades de 10 Gbps ou mais.

OPERADORAS VENDEM MAIS SERVIGOS LIGADOS A
TERCEIRA PLATAFORMA: CRESCIMENTO DE PLATA-
FORMAS MOVEIS MUITO SUPERIOR AO DAS FIXAS.

e Dados como pega central nas ofertas de servigos.

e Seguranca de rede WAN ganha espago na agenda dos
ClOs.

e 4G em operagao comercial plena, atingindo 3 Milhdes
de assinantes até o fim de 2014.

BIG DATA/ANALYTICS AMPLIA SEU ESPAGCO, MAS
AINDA HA DESAFIOS: INVESTIMENTOS COM BIG
DATA/ANALYTICS ATINGIRAO US$ 426 MILHOES EM
2014 NO BRASIL.

e Empresas amadurecerdo suas estruturas de Big Data/
Analytics, mas o chamado “Socialytics” ainda sera
a principal aplicacéo.

e Fscassez de médo de obra especializada continuara
sendo um desafio.

e |nvestimento em capacitacéo sera necessario.

e Surgimento de empresas “data brokers” ou “analytics
providers”.

e Solution Providers e Vendors terdo que se preparar
e mostrar valor.

e Segmento cresce,
iniciativas.

e Esforgos para cloud e desafios em torno de mobilidade
ainda serdo prioridades.

mas vai brigar com outras

DATACENTERS TERAO UM PAPEL FUNDAMENTAL:
MAIS DE 20% DOS SERVIDORES VENDIDOS NO
BRASIL EM 2014 IRAO PARA DATACENTERS.

e A necessidade de otimizagado (térmica, elétrica e prin-
cipalmente de gestdo) vai provocar um ciclo de renova-
¢ao nos datacenters mais antigos.

e Busca por Colocation e Hosting permanecera forte em
2014, apesar do grande crescimento que havera na con-
tratacdo de laaS.

e Muitos ClOs e LOB managers ja estdo experimentando,
e varios adotardo a nuvem para alguma aplicacao.

e | egislacdo pode impactar positivamente na adocdo de
datacenters locais.

16 Mercado Brasileiro de Software - Panorama e Tendéncias - 2014

1)

2)

3)

4)

5)

BUSINESS EXECUTIVES WILL INCREASE INFLUENCE
ON IT INVESTMENTS: US$ 6 BILLION IN IT INVEST-
MENTS ARISING FROM BUSINESS BUDGET.

e The 3rd platform technologies increasingly more linked
to the lines of business than to the technology models.

e Business executives increasingly buying more specific
solutions to their industries.

e /T as a “service broker” will provide services in the are-
as of operations and governance.

THIRD PLATFORM ENCOURAGES UPGRADE AND MOD-
ERNIZATION OF CORPORATE DATA NETWORKS: GLOB-
AL VOLUME OF DIGITAL INFORMATION WILL REACH
5.4 ZETTABYTES IN 2014.

e New devices: smartphones, tablets and wireless devices.

e New applications: unified communications, video, virtual-
ization and MDM.

e Best & faster networking: In 2014, most switches will have
speeds of 10 Gbps or more.

CARRIERS SELL MORE SERVICES ATTACHED TO THE
THIRD PLATFORM: MOBILE PLATFORM GROWTH FAR
SUPERIOR TO THE FIXED PLATFORM.

e Data as a centerpiece in service offerings.

e WAN security gaining ground in ClO’s agenda.

e 4G in full operation with 3 Million subscribers by the
end of 2014.

BIG DATA/ANALYTICS EXPANDS ITS SPACE, BUT
THERE ARE STILL CHALLENGES: INVESTMENTS IN
BIG DATA/ANALYTICS WILL REACH US$ 426 MIL-
LION IN 2014.

e Companies will mature their Big Data/Analytics structures,
but the so-called “Socialytics” is still the main application.

e Shortage of skilled labor will continue as a challenge.

e |nvestment in training will be required.

e New companies of “data brokers” and “analytics provid-
ers” will emerge.

e Solution Providers and Vendors will have to be prepared
and show value.

e Despite growth, Big Data/Analytics will compete with
other initiatives.

e ffforts to cloud and challenges around mobility will still
be priorities.

DATACENTERS WILL BE ESSENTIAL: MORE THAN
20% OF SERVERS SOLD IN 2014 WILL GO TO DATA-
CENTERS.

e The need for optimization (thermal, electrical and es-
pecially management) will cause a refresh cycle in older
data centers.

e Search for colocation and hosting remain strong in
2014 despite the large increase in hiring laaS.

e Many ClOs and LOB managers are already experienc-
ing and several will adopt the Cloud for some application.
e [egislation can positively affect the adoption of local
datacenters.



6)

7)

8)

9)

10)

MODERNIZAGﬁO DE APLICAG()ES VAl CONTINU-
AR ALAVANCANDO A ADOGT\O DA CLOUD PUBLICA:
SERAO MOVIMENTADOS US$ 2,6 BILHOES PELA
CLOUD PUBLICA EM 2017.

e A camada de apresentagao web serd movida com mais
agilidade para a Cloud Publica.

e A modernizagao de aplicagbes sera a chave para a mo-
vimentagdo das demais camadas para a Cloud Publica.
e Os investimentos em Cloud Publica em 2014 devem
atingir US$ 569 milhdes, alavancados principalmente
por SaaS.

TRANSIGAO PARA DISPOSITIVOS MOVEIS SEGUIRA
ACELERADA EM 2014: SMARTPHONES E TABLETS
SEGUIRAO TENDENCIA DE CRESCIMENTO FRENTE
A TECNOLOGIAS TRADICIONAIS COMO DESKTOP E
NOTEBOOK.

e Volume de “phablets” ainda é pequeno, porém langa-
mentos devem agitar o mercado em 2014.

e Smartphones acima de 5” comecam a ganhar espaco.
e Ndo se trata apenas de substituicdo, mas de conver-
géncia entre diferentes tecnologias.

e Grande mudanga de comportamento: mudam as rela-
¢Oes sociais e comerciais.

BYOD E REALIDADE, E MOBILIDADE ESTA ENTRE AS
PRIORIDADES DOS CIOS: 39% DAS EMPRESAS NO
BRASIL VAO INCLUIR DISPOSITIVOS PESSOAIS EM
PLATAFORMAS DE MDM.

e Em 2014, mais de 58 milhdes de dispositivos méveis
(tablets + smartphones) serdo comercializados no Brasil.
e A gestdo movel serd uma base importante para garantir
a administracao dos diferentes componentes: dispositi-
vos, conectividade, aplicativos, seguranca, sistemas de
back-end, acesso, identidade, contelido e controle das
informacdes, analises e relatorios.

e BYOD trara mais de 5 milhdes de dispositivos pessoais
para dentro das empresas em 2014.

e As empresas ja perceberam a importancia de uma es-
tratégia integral de mobilidade.

ENTERPRISE MOBILITY: DO E-MAIL PARA APLICA-
COES MOVEIS.

e Enterprise Mobility serd& uma das prioridades dos
CIOS para 2014: mobile enterprise, mobile application
platform, mobile device management e mobile enterprise
security.

e Cresce o0 percentual de “mobile workers” no Brasil.

e Modernizagao de aplica¢des para uso em dispositivos
moveis como smartphones e tablets.

e Os grandes players da industria de Tl oferecem cada
VezZ mMais novos Servicos moveis.

INTERNET DAS COISAS’ACELERA COM APLICAGﬁES
B2B: 10T MOVIMENTARA US$ 2 BILHOES EM 2014.
e Internet das coisas crescera puxada por aplicacdes
corporativas.

e As iniciativas mais significativas estdo no setor de logis-
tica & transporte (gestéo de frota).

e Novas iniciativas também se desenvolverdo nos seto-
res de seguros de saude, automotivo, manufatura, auto-
macao de processos e energia.

e Um ecossistema de integradores especializados em
Tl se organiza para identificar processos criticos em
segmentos especificos.

6)

7)

8)

9)

10)

MODERNIZATION OF APPLICATIONS WILL CONTIN-
UE LEVERAGING THE ADOPTION OF THE PUBLIC
CLOUD: THE PUBLIC CLOUD WILL HANDLE US$ 2.6
BILLION IN 2017.

e The web presentation layer will be quickly moved to the
Public Cloud.

e Modernization of applications is the key to move other
workloads to thePublic Cloud.

e Investments in Public Cloud in 2014 should reach US$
569 million, driven mainly by SaaS.

TRANSITION TO MOBILE DEVICES FOLLOW ACCEL-
ERATED IN 2014: SMARTPHONES AND TABLETS
FOLLOW TREND OF GROWTH COMPARED TO TRA-
DITIONAL TECHNOLOGIES SUCH AS DESKTOP AND
NOTEBOOK.

e “Phablets” market still small but releases must shake the
market in 2014. Smartphones above 5” will gain market.

e |t is not just a replacement, but also the convergence
between different technologies.

e Important change in behavior: change the social rela-
tions and change the trade relations.

BYOD IS A REALITY AND MOBILITY IS AMONG THE
TOP PRIORITIES OF CI0S: 39% OF COMPANIES IN
BRAZIL WILL INCLUDE PERSONAL DEVICES IN MDM
PLATFORMS.

e In 2014, more than 58 million mobile devices
(smartphones + tablets) will be marketed in Brazil.

e Mobile management will be an important basis for
ensuring the administration of the different compo-
nents: devices, interface, security, backend systems,
access, identity, content and control of information,
analysis and reporting.

e BYOD bring over 5 million personal devices into the
enterprise in 2014.

e Companies have realized the importance of a com-
prehensive mobility strategy.

ENTERPRISE MOBILITY: FROM E-MAIL TO MOBILE AP-
PLICATIONS.

e Enterprise mobility is a priority for CIOS for 2014: mo-
bile enterprise, mobile application platform, mobile device
management and mobile enterprise security.

e |ncreasing percentage of “mobile workers” in Brazil.

e Modernization of applications to run on mobile device
like smartphone and tablets.

e The major players in the IT industry increasingly offer
new mobile services.

INTERNET OF THINGS SPEEDS WITH B2B APPLI-
CATIONS: 10T MARKET WILL BE US$ 2 BILLION BY
2014.

e |OT growth will be driven by enterprise applications.

e The most significant initiatives are in the logistics &
transportation (fleet management).

e New initiatives will also develop in the health insur-
ance, automotive, manufacturing, process automation
and energy.

e An ecosystem of specialized IT integrators is organized
to identify critical processes in specific segments.
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0 Mercado Brasileiro de Software e Servigos - 2013 (US$ Milhdes) /

Divisao por Origem do Software/Servico /

Origem Volume Participacao

Origin Volume Share 2013 /2012
Producéo Local / Domestic Production 2.340 21.4% +15,3%
Desenvolvido no Exterior / Foreign Development 8.395 76,7% +12,9%
Produc@o Local para Exportacdo / Domestic Production for Export 209 1,9% +14,1%
Servigos Mercado Local / Services Domestic Market 12.884 85,8% +7,8%
Producao Local Sob Encomenda / 7aylor Made Software 1.422 9,5% +5,7%
Desenvolvido no Exterior / Foreign Development 99 0,7% +13,2%
Servigos para Exportacdo / Services Export 598 4,0% +11,4%
Total 25.948 - +10,1%

Segmentacao do Mercado Brasileiro de Software e Servicos /

Sment poume Particioagdo 9013/ 2012
Aplicativos / Applications 4.759 43.5% +12,2%
Ambientes de Desenvolvimento / Development Enviroments 3.454 31,6% +15,1%
Infraestrutura e Seguranca / /nfrastructure and Security 2.523 23,0% +13,7%
Producao Local para Exportacdo / Domestic Production for Export 209 1,9% +141%
Outsourcing / Outsourcing 5.592 37,3% +12,3%
Servigos de Suporte / Support Services 3.032 20,2% +3,8%
Integracéo de Sistemas / System Integration 2.417 16,1% +6,0%
Consultoria e Planejamento / Consultancy & Planning 1.515 10,1% +4.2%
Software Sob Encomenda / 7aylor Made Software 1.422 9,5% +9,5%
Treinamento / Training 328 2,2% +3,9%
Servigos para Exportacdo / Services Export 598 4,0% +11,4%
Desenvolvido no Exterior / Foreign Development 99 0,6% +0,4%
Total 25.948 - +10,1%
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0 Mercado Brasileiro de Software e Servicos - 2013 (US$ Milhoes) /

Segmentacao do Mercado Doméstico de Software (*) /

Vol Segmrt e Sl 2018/2002
Finangas / Finances 3.204 26,4% +18,8%
Servigos e Telecom / Services and Telecom 2.970 24 4% +10,7%
Industria / /ndustry 2.451 20,2% +21,8%
Governo / Government 1.061 8,7% +1,1%
Comércio / Commerce 973 8,0% +27,6%
Oleo e Gas / 0il and Gas 530 4,3% -6,7%
Agroindustria / Agricultural Industry 265 2,2% -10,1%
Outros / Others 703 5,8% -4.9%
Total 12.158 1{1]1)73 +12,5%

(*) Nota: nesta tabela estao considerados os valores relativos ao software standard e software sob encomenda.
(*) Note: this table only consider the figures for Standard Software and Custom Developed Software.

Segmentacao do Mercado de Software por Plataforma de Utilizagao (*) /

Segmento Volume Participacéo

Segment Volume Share
Plataforma Alta (Mainframes, AS 390, AS 340) / High Plataform 1.308 12,1%
Plataforma Baixa (Desktops, Laptops) / Low Plataform 9.427 87,9%
Total 10.735 100%

(*) Nota: nesta tabela ndo estéo considerados os valores relativos ao software sob encomenda e software para exportacao.
(*) Note: this table does not consider the figures for Custom Developed Software and export software.
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AS PESQUISAS FORAM BASEADAS NA METODOLOGIA DA
IDC JA CONSAGRADA MUNDIALMENTE, DE FORMA QUE 0S
RESULTADOS DESTE ESTUDO APRESENTEM TOTAL CONCOR-
DANCIA COM AS TENDENCIAS REGIONAIS E GLOBAIS. A ME-
TODOLOGIA DE LEVANTAMENTO DAS INFORMAGOES CONSIS-
TIU EM:

DADOS GLOBAIS

A IDC utilizou-se da consolidacéo trimestral dos dados realiza-
da em 50 escritérios divididos em seis regides mundiais. Estes
dados sdo consolidados no estudo “Black Book”, que congrega
informac0es gerais dos mercados de Tecnologia da Informagao
nestes paises. Essas informacdes séo atualizadas trimestralmen-
te. O presente estudo esté baseado nos dados relativos a Q4 -
2013 do “Black Book™ IDC.

ENTREVISTAS COM FORNECEDORES DE SOFTWARE

Para este projeto, a IDC utilizou informacdes coletadas junto a
fornecedores de produtos de software, dentre os quais multi-
nacionais atuando no mercado brasileiro. Os dados de dimen-
sionamento de mercado (exceto exportacbes de software) de-
rivam desta pesquisa primaria. As entrevistas foram realizadas
pessoalmente e via telefone. Os interlocutores sdo analistas liga-
dos a area de software na IDC Brasil.

ENTREVISTAS COM DESENVOLVEDORES

A IDC entrevistou empresas que trabalham com desenvolvimen-
to de software produzindo produtos customizados e parametri-
zaveis. Estas empresas sdo geralmente classificadas como ISVs
locais (Local Independent Software Vendors). Também foram re-
alizadas entrevistas com empresas que exportam software e ser-
vicos relacionados, no mesmo periodo em que ocorreu 0 acesso
aos fornecedores de software locais e multinacionais.

ENTREVISTAS COM USUARIOS DE TI

A IDC também utilizou informagdes coletadas junto a empresas
usuérias de TI.

SEGMENTOS NAO PESQUISADOS

Alguns segmentos do setor de software e servicos ndo foram pes-
quisados em detalhes para efeito deste trabalho. S&o eles:

e SOFTWARE EMBARCADO - software integrado a equipamentos,
constituindo-se numa solucdo completa de hardware, tais como
centrais telefonicas, celulares, maquinas e equipamentos de auto-
magdo industrial, entre outros.

e SOFTWARE OEM - as licencas OEM referentes a sistemas opera-
cionais para equipamentos de grande porte ndo foram consideradas.
o SOFTWARE PARA USO PROPRIO - software desenvolvido den-
tro de empresas, para uso proprio e que sao eventualmente distri-
buidos a terceiros sem envolvimento comercial.

e FIRMWARE - programas em linguagem baésica integrados ao
hardware.

TAXA DE CONVERSAO DO DOLAR

Para este estudo foi adotada a taxa de conversdo para o délar
médio anual de R$ 1,955 / US$.

THE SURVEYS WERE BASED ON THE IDC
METHODOLOGY, ALREADY RECOGNIZED WORLDWIDE,
SUCH THAT THIS STUDY’S RESULTS WERE FULLY COM-
PLIANT WITH REGIONAL AND GLOBAL TRENDS. THE
METHODOLOGY FOR GATHERING INFORMATION CON-
SISTED OF:

GLOBAL DATA

IDC used the quarterly consolidation of data conducted in
50 offices divided into six world regions. This data is con-
solidated in the “Black Book” study, that gathers general
information on Information Technology in these countries.
This information is updated quarterly. The present study is
based in data relative to Q4 - 2013 from the IDC “Black
Book”.

INTERVIEWS WITH SOFTWARE SUPPLIERS

For this project, IDC used information collected from
software product suppliers, among which multinationals
operating in the Brazilian market. The market sizing data
(except for software exports) was obtained from this pre-
liminary survey. The interviews were conducted personally
and by phone. The interlocutors are analysts of IDC Brazil.

INTERVIEWS WITH DEVELOPERS

IDC interviewed companies that work with software devel-
opment, producing customized and parameterizable prod-
ucts. These companies are usually classified as local ISVs
(Local Independent Software Vendors). Also, interviews
were conducted with companies that export software and
services, during the same period in which the local and
multinational software suppliers were accessed.

INTERVIEWS WITH IT USERS

IDC also collected data by interviewing heavy users of in-
formation technology.

SEGMENTS NOT SURVEYED

Some segments of the software and services sector were not
surveyed in detail for purposes of this work, namely:

e FMBEDED SOFTWARE - software integrated to equip-
ments constituting a complete hardware solution, such as
telephone central offices, cell phones, industrial automation
machinery and equipments, among others.

e OEM SOFTWARE — OEM (Original Equipment Manufac-
turer) licenses of operating systems for large equipments
were not considered.

e SOFTWARE FOR INTERNAL USE - software developed
inside the company, for own use and, eventually, distributed
to third parties without commercial involvement.

o FIRMWARE — programs in basic computer language inte-
grated to the hardware.

DOLAR EXCHANGE RATE

For the purpose of this study it adopted the annual medium
exchange rate of R$ 1,955 / US$.
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Definicoes Definitions

A SEGUIR, ALGUMAS DEFINIGOES ADOTADAS
NESTE TRABALHO:

QUANTO A SEGMENTAGAO DO MERCADO:

o Aplicativos: estdo incluidos nesta segmentagdo os pacotes de aplicativos
para consumidores, aplicativos comerciais, aplicativos industriais e programas
especificos para automacao de processos industriais ou de negdcios.

e Software de Desenvolvimento e Implementacdo de Aplicacdes: segmento
conhecido por “middleware”, no qual estao incluidos os programas para geren-
ciar e definir os dados que serdo mantidos em um ou mais bancos de dados,
ferramentas de desenvolvimento, ferramentas de B, entre outros.

o Software de Infra estrutura: é dividido em categorias primarias, que sdo
software de gerenciamento de redes, software de seguranca, software de storage
e backup e software de sistemas operacionais.

e Consultoria: servigos de consultoria e aconselhamento relativos a Tecnologia
da Informacao.

e Integracdo de Sistemas: compreende o planejamento, “design”, implementagao
e gerenciamento de solugdes de Tl para atender a especificagdes técnicas definidas
pelo cliente e suas necessidades de negécios.

e Qutsourcing: atividade na qual um provedor de servigos externo a organi-
zacao assume a responsabilidade pelo gerenciamento e operacéo de parte ou
toda infraestrutura de Tl do cliente, inclusive redes, comunicagdo, manutengdo e
operacéo de sistemas e aplicativos, entre outros.

e Suporte: servigo relacionado a instalagao, customizacao e configuragao de
software, assim como servigo de suporte técnico aos usuérios.

o Treinamento: processo de capacitacdo de funciondrios ou clientes, relaciona-
do ao desenvolvimento, administracao ou utilizacéo de Tl.

QUANTO A SEGMENTAGAQ DO MERCADO COMPRADOR:

e Industria: inclui todas as empresas de manufatura, sejam de manufatura
discreta ou de transformacéo.

e Comércio: inclui todas as empresas que atuam no comércio, varejo ou distri-
buicao.

o Agroinddstria: inclui empresas fabricantes de maquinario agricola, adubos e
fertilizantes, usinas e cooperativas, empresas de trading, exportacao de carnes e
processamento de alimentos.

® Governo: instituicdo voltada a administracdo pablica, seja em nivel munici-
pal, estadual ou federal.

o Finangas: inclui empresas publicas e privadas, bancos, empresas de seguros,
cartdes de crédito, corretora de valores e todas as outras instituicdes financeiras.
e Servicos: empresas da drea de salde, transportes, educacdo, turismo, entre-
tenimento e demais servigos.

e (leo & Gas: empresas publicas e privadas relacionadas ao setor dleo, gés e
mineragao.

e Qutros: estdo incluidas as organizacdes dos setores de comunicagdes, utilida-
des e 0 mercado doméstico.

OUTRAS DEFINIGOES:

o SOA - Service Oriented Architeture (plataformas de Tl

orientadas para servigos)

e SO - International Organization for Standardization

o TIL - Information Technology Ifrastructure Library

o \oIP - Voice over Internet Protocol

e QEM - Original Equipment Manufacturer

® BPO - Business Process Outsourcing (Terceirizagao de Processos de Negdcios)
o M&A - Merge and Acquisition (Fusdes e Aquisicdes)

e MVNO - Mobile Virtual Network Operators (Operadores de Redes Virtuais
Méveis)

e MDM - Mobile Device Management (Gerenciamento de Dispositivos Moveis)
e | OB - Line of Business (Linha de Negdcios)

e |oT - Internet of Things (Internet das Coisas)
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BELOW ARE SOME DEFINITIONS ADOPTED
IN THIS REPORT:

REGARDING MARKET SEGMENTATION:

o Applications: included in this segmentation are applications for consumers,
commercial application, industrial applications and specific programs for indus-
trial or business process automation.

e Application Development and Deployment Software: segment known as
“middleware”, in which are included programs to manage and define data that
will be kept in one or more databases, development tools, Bl tools, among others.
e [nfrastructure Software: is divided into primary categories: software for
networks, security software, storage and backup software and operating system
software.

e Consultancy: consultancy and advisory services pertaining to Information
Technology.

e System Integration: comprises planning, design, implementation and man-
agement of IT solutions to meet technical specifications defined by the customer
to meet its business needs.

e Qutsourcing: activity in which a service provider external to the organization
assumes responsibility for the management and operation of all or part of the
customer’s IT infrastructure, including networks, communication, maintenance
and operation of systems and applications, among others.

e Support: services related to software installation, customization and configu-
ration, as well as technical support services to users.

REGARDING BUYER MARKET SEGMENTATION:

e Industry: includes all manufacturing companies, whether discrete manufac-
turing or conversion.

e Trade: includes all companies working in trade, retail, or distribution.

e Agricultural Industry: includes manufacturing companies of agricultural ma-
chinery, composts and fertilizers, plants and cooperatives, trading companies
and food processing.

e Government: institution directed toward public administration, whether at
municipal, state or federal level.

e Finances: includes public and private companies, banks, insurance compa-
nies, credit cards, value broker and all other financial institutions.

e Services: health, transport, education, tourism, entertainment and other ser-
vices.

e 0il & Gas: public and private companies related to the oil, gas and mining
sector.

e Qther: included are organizations from the communication, utilities and do-
mestic market sectors.

OTHER DEFINITIONS:

e SOA - Service Oriented Architeture

e /SO - International Organization for Standardization
e [TIL - Information Technology Ifrastructure Library
e oIP - Voice over Internet Protocol

e OEM - Original Equipment Manufacturer

e BP0 - Business Process Outsourcing

o M&A - Merge and Acquisition

MVNO - Mobile Virtual Network Operators

MDM - Mobile Device Management

LOB - Line of Business

loT - Internet of Things



1.580 Associados (*) / Member Companies
US$ 20 Bilhdes / US$ 20 Billion

120.000 Empregos Diretos / Direct Jobs
86% de MPE

21 Estados da Federacéo

s o F T w A R E (*) 520 conveniados Acate de SC.

DISTRIBUIGAO POR FATURAMENTO ANUAL - Milhares de R$ /

Até 1.000

1.001 a 2.000

acima de 10.000

2.001 2 4.000

Mais de 85% das Over 85% of the
empresas associadas companies can be

sao Micro ou Pequenas classified as are Micro
Empresas or Small Business

DISTRIBUIGAO POR AREA DE ATUAGAO /

Prestagao de Servigos Desenvolvimento Consultoria Distribuicéo Revenda Integracéo Outros
Service Development Consultancy Distribution Resale Integration Others



ABES

SOFTWARE

Associacao Brasileira das Empresas de Software
Av. Ibirapuera, 2.907 - 8% andar - Cj. 811
Sao Paulo | SP | Brasil - CEP: 04029-200

Utilize este QR Code
para fazer o download
da versao em PDF
desta publicagao.

CENTRAL DE Tel.: +55 11 2161-2833
RELACIONAMENTO De segunda a sexta, das 8h30 as 17h30
abesrelacionamento@abes.org.br

www.ahes.org.br

SOFTWARE



